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These six South Floridians have their eye on the prize. Whether they’re 
artists, actors or entrepreneurs, they’re climbing to the top of their 
respective fields and have big plans for the future.

By Jennifer Leslie Kramer

AT ONLY 18, SAMI GAYLE HAS ALREADY 
worked with some of the biggest names in the 
business. Her first movie role, in the 2011 film 
Detachment, cast her opposite Adrien Brody. 
She followed that with Stolen, where she worked 
with Nicolas Cage. And she’s about to film the 
100th episode of the CBS crime drama Blue 
Bloods, in which she plays Nicky Reagan-Boyle 
alongside Tom Selleck. Despite this impressive 
roster of credits, Gayle never planned to be 
an actress. “I always knew I wanted to be on 
Broadway, so I grew up dancing,” she says. Gayle 
quickly earned a role in Gypsy, beating out 5,000 
other kids at an open-casting call. And with that, 
a star was born.

So what’s next for this South Florida native? 
Later this year, she’ll appear in The Congress 
opposite Robin Wright, one of the most buzzed-
about selections at the 2013 Cannes Film 
Festival. But before that, she’s got to get through 
the semester—Gayle is also a full-time college 
student. “It’s an incredibly grounding experience 
and so applicable to everything I do. There’s 
something special about being able to speak 
with a director knowledgeably. It elevates my 
ability to act in every way.”

A RISING STAR
Sami Gayle 
Actress
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Alexander Mijares’ passion was born out of 
necessity. “I needed something for my walls, but 
everything I liked was too expensive,” he says. “So 
I just decided to do something myself. I put it on 
Facebook once it was complete and it blew up.” 
And now, the same boy that was thrown out of 
class for doodling on his textbooks is making a 
living doing just that. While Mijares has an MBA, 
which he puts to use working at his family’s 
metal fabrication company, in the art world he is 
completely self-taught. “It’s been trial and error,” 
admits the artist. “In the beginning, I would go 
to ID Art Supply [in Miami] every single day for 
supplies and bug the hell out of them, asking all 
sorts of questions.”

Mijares’ work stands alone, rejecting 
comparison because there is simply nothing 
else like it. With extreme color, movement, and 
passion, “It’s most certainly Spanish-influenced,” 
he admits. “I’m drawn to fine art and street art, 
so it’s a mix between those two. The works are 
like puzzles. Up close, you see a bunch of colored 
shapes, but once you stand back, all the pieces 
comes together.” Mijares’ own puzzle has been 
coming together quite nicely. He’ll host a second 
a pop-up gallery during Art Basel, and earlier 
this year, he designed the official medal ribbons 
for the 2014 Miami Marathon and also served 
as the official poster artist of the 51st Annual 
Coconut Grove Arts Festival.  But all that is 
still not enough for Mijares. “I want to be in the 
history books as our generation’s Picasso. I want 
to change the game and leave a legacy.”

ARTIST IN 
RESIDENCE
Alexander Mijares
Artist

Over-the-top productions are nothing new for Meredith Lasher, who 
grew up performing in South Florida. “I first set foot on a stage when 

I was 5 years old and I knew at that moment that’s where I would be the 
happiest,” she says. “I jumped around a bit, doing my own shows, working 

as a costume designer, and eventually becoming a producer.” Upon deciding to 
leave her former job, where she started its event production branch, she had a long 

talk with her father, who told her, in no uncertain terms, that it was time to start her 
own company. With no financial backing and a handful of people dismissing her as an 

event planner, she leased a 4,000-square-foot space in Fort Lauderdale. “It was such a huge 
undertaking and I didn’t know what I was going to do with all that space, but I’m thrilled to 

say not only are we still here, but we have quickly outgrown it.”
Three years, Lasher has a roster of clients that include Fendi, Harry Winston, Hermès and 

Mercedes-Benz. And 2015 will bring high-profile collaborations with a number of liquor brands, 
including Cointreau, Beluga vodka and Moet Ice. But first comes Design Miami/, where Lasher is 

working on the mammoth booth for architect Peter Marino, the recipient of this year’s Design Visionary 
award. “It’s the pinnacle,” she says, “The level of aesthetics and artfulness in the environment is ideal.”

BOYS CLUB, BE GONE
Meredith Lasher 

President and CEO, 
Bombshell Productions
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It’s hard to imagine that at one point in his 
young life, Sergey Petrossov was a frustrated 
traveler. “I had a terrible experience trying to 
charter a flight,” he recalls. “The process is very 
different from booking a commercial flight 
online. It generally requires a broker, who 
gathers options for you—those that are the most 
economically beneficial for him, naturally—and 
then you have to physically sign PDFs. It was 
totally archaic and time-consuming. I wondered 
why there wasn’t an online solution.” The 
JetSmarter app, which has accrued accolades 
from CNN, Forbes, and The New York Times, has 
been downloaded more than 300,000 times since 
its March 2013 launch. Flights are available 
to non-members, but shelling out the cost of 
a membership, which Petrossov compares to 
airline loyalty programs, will provide access 
to discounted prices, exclusive events, and a 
concierge service, among other benefits.

And this is where the business brain kicks in. 
After all, this isn’t Petrossov’s first rodeo; in fact, 
it’s his third start-up. According to Petrossov, 
35 percent of all private flights go empty. “That 
equates to $6 billion of lost revenue floating 
in the sky. With a mobile, on-demand and 
transparent business platform, we’re eliminating 
the middle man and providing clients with an 
extremely user-friendly and cost-effective 
way to travel.”

JETTING TO 
THE TOP
Sergey Petrossov
Founder and CEO, 
JetSmarter

“I’m no Indiana Jones,” admits Dr. Juan Rivera. 
So when you see him on Strange Medicine, the 
new cable show airing on Fusion that has taken 
him around the world searching for rattlesnakes, 
swimming with gators and hunting Africanized 
bees all in the name of medicine, you might do 
a double take. “Based on my own research and 
what I witness in my own practice, I know that 
people are tiring of pills and surgery. Instead, 
they’re interested in alternative therapies and 
making complete lifestyle changes. And that’s 
exactly what we’re looking for in different cultures 
around the world on the show, bringing along, of 
course, my critical medical perspective.”

When he’s not meeting with Shamans in 
Guatemala, trying peyote with American Indians 
in a sweat lodge or seeing patients at his concierge 
practice in Miami Beach, Dr. Juan, as he is 
affectionately known, serves as the medical expert 
for Univision, appearing on several of their shows 
on a weekly basis. Fortunately, he has mastered 
the art of time management. “I’ve learned how to 
say no and also what I can accomplish on a daily 
basis,” he says. “I set the three or four priorities 
for my day and focus on those things. And if I can 
get to other things as well, that’s great. But if not, 
that’s OK, too.” 

DR. STRANGE
Dr. Juan Rivera
Director of Cardiovascular 
Prevention, Mount Sinai 
Hospital; Chief Medical 
Correspondent for 
Univision Network; 
star of Strange Medicine
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We all want friends in high places. But what 
do you do when you are constantly “that friend”? 
Tiger 21, the country’s leading peer learning group 
for high net-worth individuals, is solving that 
problem. “We offer a personal board of directors, 
comprised of 15 self-made, highly intelligent, 
successful businessmen and women,” explains 
Charles Garcia, the chair for South Florida’s 
growing groups, which include two in Miami, one 
in Palm Beach and the possibility of a third in 
Broward or Boca Raton. “We meet monthly to help 
our members leverage their wealth by making 
smart business investments and philanthropic 
decisions, and we also focus on the important of 
raising socially responsible children.”

The average net worth of South Florida’s 
members is $100 million, but just because they 
are self-made millionaires doesn’t mean they 
are financially literate. “Our average member 
has three asset managers, so they outsource 
many of their financial decisions,” notes Garcia. 
“But here they have to stand in front of their 
peers and defend their portfolio, explain their 
investments, their spending habits and their 
philanthropic endeavors. We’re asking them to be 
the CEO of their own assets, which forces them to 
take accountability. We offer advice in a care-
frontational manner and it’s amazing how quickly 
we can resolve any issue brought to the table.” 

MONEY TALKS
Charles Garcia
South Florida Group 
Chair, Tiger 21
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